Audience – Marketing Personas
You need to work out who your audience is – where they are on social media, and how you’re going to reach them.
Knowing more about your audience allows you to think about them when you’re creating content – put yourself in their shoes and think about what they might want to receive, and how they might react.
Here is an example: 
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(source: http://blog.tbhcreative.com/2013/01/know-your-audience-value-of-audience.html)

Complete this table. 
You may find it easiest to determine your goals first.
Be creative and have fun - it is a great group activity.  
Give your personas a name and find a photo on the internet that represents them.
It’s not unusual to have more than 4 different personas. Regularly refer back to this doc and update if necessary.
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Audience Type #3: Media (Julie)

BIOGRAPHIC INFORMATION

« asyearsold

« Married with teenage children

* Bor and raised in Colorado, attended college in the Midwest,
and now lving n Indianapolis

« Reads historical fction and lots of magazines

« Free time spent with family, particularly busy with events for kids

« Sheis an active volunteer with church and school

CHARACTERISTICS

« Has an Phone, uses it heavily for email and social media

« Has an active Twitter account.

« Uses Internet very frequently, spends most of her workday online,
‘and reads a variety of blogs, publications and websites oniine.

« The Internetis her firs resource when doing research, particularly
‘Google which she uses 20-30 times a day.

NEEDS

* Tofind research to support or expand a story
* Tofind expert sources





